








An introduction to the logo

The Johnson logo combines the Johnson name with the traditional insignia, color and typeface of the 	

Cornell University logo.

The insignia, developed early in the 20th century, incorporates elements that evoke Cornell’s founding 	

principles. The university’s traditional red color is used for the insignia and the name “Cornell University,” 	

which is set in the traditional font Palatino.

The Johnson name is set in black in the more modern Trajan font, all caps. This treatment reflects Johnson’s 

strong traditions and contemporary nature, while reinforcing the school’s intimate connection with the 	

world-renowned university.
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Using the logo

Guides for use of our logo are set forth in the Cornell University Style Guide. Please refer to it with 	

any questions not covered here. 

Some basics follow:
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General usage tips

· �The logo elements (“logotype” and “insignia”) should 

never be used without the other.

· �The Johnson logo should appear on the cover of all printed 

materials, and should be used in the most visually dominant 

location possible.

· �Do not alter the proportions of the logo files 	

(i.e. ratio of height to width).

· �See page 12 for guidance on how to use the logo files 	

you download.

· �There are also logo files available for screen/web applications. 

Please consult both the Cornell University Style Guide as 	

well as Johnson Marketing and Communications staff 

before using these files.

Minimum size
When using the Johnson logo, the insignia 

should never be smaller than 7/8 inch.

* �There may be exceptions to this rule in online advertising, 	

where the logo must be smaller to meet required dimensions 	

or file sizes.

Safety area
Minimum required clear space is defined by the 

measurement “x.”

.875"

x

x x

= 1/8 x
x = diameter of insignia

1/4x

1/4x



Using the logo (continued)

Logo files can be downloaded from the Johnson identity site

(http://www.johnson.cornell.edu/news/identity/logo.html). They should not be manipulated or altered in any 

way. There are four logo files available for print applications, and two for online applications:

Johnson
Brand Standards Guide 5

Logo family / brand reference and voice
Using the logo

[Cornell-Johnson Logo_4C.ai]
Logo for use on white background
in 4-color applications.

[Cornell-Johnson Logo_WEB_RGB.ai]
Logo for use on white background
in web and multimedia applications.

[Cornell-Johnson Logo_WEB_wht.eps]
Logo for use on white background
in web and multimedia applications.

[Cornell-Johnson Logo_blk.ai]
Logo for use on white background
in 1-color applications.

[Cornell-Johnson Logo_WEB_blk.ai]
Logo for use on white background
in web and multimedia applications.

[Cornell-Johnson Logo_2C.ai]
Logo for use on white background
in 2-color applications.

[Cornell-Johnson Logo_wht.ai]
Logo for use on solid backgrounds
(preferably PMS 187 or process black).

Print Applications

web and multimedia Applications



Brand reference and voice

Johnson’s full name is “Samuel Curtis Johnson Graduate School of Management at Cornell University,” and 	

that is how you should refer to it in the first mention in written communications. Subsequent mentions should 

be simply “Johnson at Cornell University” or “Johnson.” The full name should be used on official stationery and 

for more formal occasions, such as major events, important school functions, and ceremonial activities such 	

as Commencement.

Our voice is one of confidence and community. Writing should be approachable and inviting, while maintaining 

a friendly, inclusive, and conversational style; it should not be formal or stiff. Choose vocabulary and grammar 

that makes your writing feel intelligent and sophisticated, but not arrogant or condescending. It should be clear 

to your audience that we are very serious about providing an exceptional management education, but that we do 

not take ourselves too seriously. 

Whenever possible and appropriate, write in the first person plural (we, us, our), and refer to the reader in the 

second person (you, your). This will help establish the sense of camaraderie that is an essential element of the 

Johnson experience.

	 example: We do everything we can to help you make the most of your time here.

When you write in the third person, the copy reads more like a report and less like an engaging conversation with 

the reader.

	 example: �At the Johnson School, they do everything they can to help their students make the most 

of their time there.

Keep in mind that copy should be informative and brief. Avoid run-on sentences, and keep your thoughts con-

cise. As you review your writing, ask yourself if it feels like it comes from the school whose graduates “know how 

to harness the collective strength of others to create extraordinary results.”
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The color palette

Johnson’s foundation color is “Cornell Red” (PMS 187). We have selected a palette of colors that complement 

“Cornell Red” to create a unified signature look.

This table outlines the primary and secondary color palette with corresponding PMS, CMYK, RGB and Web Safe 

Hex color values.
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Note:
· �The colors reproduced here are for documentation pur-

poses only and should not be used to check the accuracy 

of colors in final printed pieces. Colors may vary across 

printing methods and only Pantone Color Matching 

swatches should be used to check color accuracy.

	 Johnson School Color 	 or PANTONE Equivalent 	 CMYK 	R GB 	W eb Safe Hex

	 Primary Cornell Red 	 PANTONE 187 C 	 C0 M100 Y79 K22 	 R179 G27 B27 	 Web #B31B1B

	 Primary Grey 	 PANTONE 430 C 	 C6 M0 Y0 K47 	 R142 G151 B157 	 Web #999999

	 Primary Blue 	 PANTONE 542 C 	 C76 M23.5 Y0 K8.5 	 R12 G143 B199 	 Web #6699CC

	 Primary Green 	 PANTONE 384 C 	 C15 M0 Y100 K30.5	 R164 G168 B2 	 Web #999900

	 Primary Orange 	 PANTONE 158 C 	 C0 M64 Y95 K0 	 R227 G114 B34 	 Web #FF6600

	 Primary Teal 	 PANTONE 5483 C 	 C65 M0 Y23.5 K3 	 R43 G141 B14 	 Web #339999

	 Primary Yellow 	 PANTONE 124 C 	 C0 M27.5 Y100 K 	 R238 G177 B17 	 Web #FFCC00

	 Secondary 

	 Secondary Grey	 PANTONE 431 C 	 C11.5 M0 Y0 K65 	 R103 G115 B122	 Web #666666

	 Secondary Blue 	 PANTONE 647 C	 C94 M43 Y0 K38 	 R0 G84 B136 	 Web #006699

	 Secondary Green 	 PANTONE 385 C 	 C0 M0 Y87 K56 	 R138 G131 B27 	 Web #666600

	 Secondary Orange 	 PANTONE 159 C 	 C0 M65 Y100 K8.5 	 R223 G111 B29 	 Web #CC6600

	 Secondary Teal 	 PANTONE 5473 C 	 C83 M0 Y30.5 K56 	 R0 G100 B104 	 Web #006666

	 Secondary Yellow 	 PANTONE 125 C 	 C0 M23.5 Y100 K27.5 	 R192 G149 B10 	 Web #CC9900



The secondary color palette

There are a few occasions when other colors, such as metallics and/or highlighting colors, may be desired for 

special occasions or high-end publications. For these situations, we have developed some combinations that 

work well with the main color palette while adding an additional level of depth and sophistication.
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Notes
· �Accent colors should only be used minimally to highlight 

key information. They should never be the dominant 

color field.

· �Metallics should be used judiciously and should be 	

limited to collateral covers.

· �The colors outlined above have not been assigned to 	

any specific program or department.

· �The colors reproduced here are for documentation 	

purposes only and should not be used to check the 	

accuracy of colors in final printed pieces. Colors may 	

vary across printing methods and only Pantone Color 

Matching swatches should be used to check color accuracy.

	 Johnson School Color 	 or PANTONE Equivalent 	 CMYK 	R GB 	W eb Safe Hex

	A ccent

	 Accent Grey 	 PANTONE 429 C  	 C6 M0 Y0 K34 	 R167 G177 B183 	 Web #CCCCCC

	 Accent Blue 	 PANTONE 543 C 	 C56 M15 Y0 K0 	 R102 G179 B227 	 Web #99CCFF

	 Accent Gold 	 ANTONE 397 C 	 C11.5 M0 Y100 K11.5 	 R207 G205 B19 	 Web #CCCC00

	 Accent Orange 	 PANTONE 1635 C 	 C0 M38 Y47 K0 	 R249 G173 B134 	 Web #FF9966

	 Accent Teal 	 PANTONE 5503 C 	 C30.5 M0 Y11.5 K18.5 	 R145 G187 B190 	 Web #99CCCC

	 Accent Yellow 	 PANTONE 122 C 	 C0 M18.5 Y83 K0	  R255 G206 B70 	 Web #FFCC33

	M etallics

	 Primary Metallic Red 	 PANTONE 8883 	 C x x x

	 Primary Metallic Grey 	 PANTONE 8401 	 C x x x

	 Secondary Metallic Blue 	 PANTONE 8222 	 C x x x

	 Secondary Metallic Khaki 	 PANTONE 8663 	 C x x x

	 Secondary Metallic Orange 	 PANTONE 8900 	 C x x x
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THE COLOR PALETTE

	 Primary	 Secondary	A ccent	M etallics

	 Cornell Red	 	 	 Primary 	 	
	 	 	 	 Metallic	
	 	 	 	 Red

	 Primary Grey	 Secondary Grey	 Accent Grey 	 Primary 	
	 	 	 Metallic 	
	 	 	 Grey

	 Primary Blue	 Secondary Blue	 Accent Blue 	 Secondary 	
	 	 	 	 Metallic 	
	 	 	 	 Blue

	 Primary Green	 Secondary Khaki 	 Accent Gold	 Secondary 	
	 	 	 	 Metallic 	
	 	 	 	 Khaki

	 Primary Orange	 Secondary Orange	 Accent Orange	 Secondary 	
	 	 	 	 Metallic 	
	 	 	 	 Orange

	 Primary Teal	 Secondary Teal	 Accent Teal	 Secondary 	
	 	 	 	 Metallic 	
	 	 	 	 Green

	 Primary Yellow	 Secondary Yellow	 Accent Yellow 	 Secondary 	
	 	 	 	 Metallic 	
	 	 	 	 Rust



Typography

The Scala Regular and Scala Sans font families are required for use in all Johnson print materials directed to ex-

ternal audiences, and are strongly recommended for all print materials directed to internal audiences. Consistent 

use of fonts will strengthen our brand presence.
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Obtaining the proper fonts

Departments and vendors who need the 

Scala family of fonts should purchase 

them directly from retail font outlets. 

Make sure you buy the correct fonts. You 

can purchase and download them at:

www.fontshop.com

www.fontfont.com/shop

 

Scala Sans Regular should be used for 

short blocks of copy.

Scala Sans Bold should be used for headlines.

Scala Regular should be used

for long body copy.

Scala Italic should only be used for emphasis 	

and should not be used for headline copy or 	

body copy.

If you do not have the Scala font family installed 	

on your system, Garamond is the preferred font 	

to use as body text in memos, letters, and other 	

communication materials. Times New Roman is 	

the second choice.

Scala Sans Regular
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

Scala Sans Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

Scala Regular
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

Scala Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

System Fonts

Garamond
Times New Roman

Aa
Aa
Aa
Aa

Typeface 	T ypeface Detail 



Layout and design considerations

Color bars, blocks and outlines in “Cornell Red” and palette colors can be 

used as unifying design elements and to highlight information or images.

Type and text can be used as sculptural, graphical elements. Think of para-

graphs and stretches of text as “blocks” that you can use creatively in the 

layout.

White space is crucial. White space can be used to separate different 

groups of related items and also to establish a vertical or horizontal flow 

when users are scanning the page. White space has a way of funneling the 

reader’s attention.

When attempting to draw attention to particular content, a typographi-

cal solution is always preferred (i.e. increase font size, change font face 

to another Scala font, make text bolder, etc.) to introducing a new design 

element.

Avoid filling space with line drawings or faded pictures (as in the back-

grounds of pages). They can interfere with readability and distract from the 

clean presentation of information.
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Johnson’s Marketing and Communications staff is available to answer 

questions, review publications and projects, identify outside design 	

resources, and help you work with printers or production vendors. 	

Please contact Marketing and Communications at 607 255-3096.



how to uSe the loGo fileS you download

Many	of	the	fi	les	available	for	download	are	ePS	fi	les,	specifi	cally	created	to	print	cleanly	in	off	set	and	postscript	

printing	situations.	You	cannot	click	on	ePS	fi	les	to	open	them,	but	you	can	open	them	using	an	application	

program	like	Microsoft	Word,	InDesign,	or	Quark	by	placing	them	in	a	document.
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Use	the	<PLACe>	command	to	

place	the	fi	le	that	you	downloaded.	

You	will	be	prompted	to	fi	nd	the	fi	le	

wherever	you	saved	it.	once	you	

have	selected	the	fi	le,	your	cursor	

will	look	a	paintbrush.	Drag	your	

cursor	to	create	a	box	that	is	the	

appropriate	size.	The	logo	will	fi	ll	

the	box	you	have	created.

If	you	need	to	change	the	size	of	

the	logo,	grab	one	of	the	corners,	

being	sure	to	hold	down	the	shift	

key	to	maintain	the	square	shape,	

and	drag	diagonally	until	the	logo	

is	the	size	you	want.

Use	the	<Insert	Picture	from	File>	

command	to	place	the	logo.

If	you	need	to	change	the	size	of	

the	logo,	grab	one	of	the	corners,	

being	sure	to	hold	down	the	shift	

key	to	maintain	the	proportions,	

and	drag	diagonally	until	the	logo	

is	the	size	you	want.

or

Double-click	on	the	image.	In	the	

dialog	box	that	appears	select	the	

“Size”	tab.	In	the	boxes	under	

“Scale”	marked	“Height”	and	

“Width,”	you	can	change	the	

percentage	to	the	desired	size.	

Keep	the	“lock	aspect	ratio”	button	

checked	to	ensure	that	the	height	

and	width	don’t	change	out	of	

proportion	to	one	another.

Use	the	<GeT	PICTURe	>	com-

mand	to	place	the	logo.

If	you	need	to	change	the	size	of	

the	logo,	grab	one	of	the	corners,	

being	sure	to	hold	down	the	shift	

key	to	maintain	the	square	shape,	

and	drag	diagonally	until	the	logo	

is	the	size	you	want.

or

Select	the	logo	image.	Select	

“Modify”	under	the	Item	menu.	

Then,	select	the	“Picture”	tab	and	

change	the	“scale	across”	and	

“scale	down”	percentages	to	the	

desired	level.	Make	sure	that	the	

two	values	are	the	same,	so	as	not	

to	distort	the	logo	from	its	original	

proportions.

notes
·		on	screen,	the	image	may	look	fuzzy.	Printing	the	fi	le	to	a	

Postscript	printer,	however,	will	produce	a	clean	image.

·		other	fi	les,	such	as	JPGs	and	GIFs,	are	for	web	or	PowerPoint	

use	and	are	optimized	for	best	viewing	on	computer	screens.	

These	fi	les	are	meant	to	be	used	at	their	provided	size	or	

smaller.	enlarging	them	will	cause	the	image	to	lose	quality.

using ePS fi les with word processing and layout applications


