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MAKING NEW CONNECTIONS ON TWITTER

One advocate -> a movement to cure the incurable

G e Kaonady 2 b ALS Foundation
S115M raised in Summer 2014

Thanks @JonBullas. You're up next @KevinAylwin,

2:48 FM - 15 Jul 2014

Jeanette Senerchia and @mattdodson7 .
#lceBucketChallenge youtu.be/WpJCW|sEkYA / $96 M to resea r.ch p roJectS
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- Edward Felsenthal, Editor-in-Chief, Time

Alyssa Milano &
Follow v
@Alyssa_Milzno

If you've been sexually harassed or
assaulted write ‘me too” as a reply to this
tweet.

Me too.

Suggested by a friend: "If all the women who
have been sexually harassed or assaulted
wrote 'Me too.' as a status, we might give
people a sense of the magnitude of the
problem."

421 PM - 15 Oct 2017

O ek 1) mk O sk B

“The highest velocity culture shift seen in decades.”

Person of e Year

Sparking a Movement

Mome Pretie Fed Pocpe Seftege hew Sgn sl

Was thinking last night that if each of us
helped just 1 person find a job, we could
start making a dent in unemployment.
You game?

stelzner
Mark Stedmer

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.

Mark Stelzner, Inflexion Advisors
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as of January 2018

Additional Information
United States; We are Flint; January 20 to 22, 2018;
2,007 respondents; 18 years and older

Social networks accessed several times per day by internet users in the United States

© Statista 2018

Source
We are Flint

What We Will Cover

HOW tO How to

Wh
: y Read & Share Not
Twitter? Bare
(The 24/7 Barrier Tweet (Profile &

Buster) (Communication Presence)
Strategies)

Tips to
. Optimize

(Post, Search &
Share)

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.
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A Primer in Conversational Business
The use of messaging apps, speech-based assistants and chatbots to automate
communication and create personalized customer experiences at scale.

i I E
. v

Vu Frangois Cynthia Williams Emily Walsh
Peubrancoe bl utridbarrsaleh
Co-Founder & CEO Aspiring Product Tech Strategist Investor in Growth Stage
Marketer B2B

A simple format: Communicate in 346 280
characters or less.

Many uses

Valued at 7 times ($15.1B) more than the New
York Times (<$2B) but...

no definitive consensus on how to use it.

E. Chandlee Bryan, chandlee.bryan@gmail.com

All Rights Reserved.
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V\/hy Twitter? 1. communicate with Anyone

Twitter doesn’t require agreement to connect and communicate,
only right to refuse.

H username Status ]
twitterd ol —

fucebOOk Unsolicited messages can go unseen

Linkedm. Invite to connect can require introductions, premium membership

V\/hy Twitter? 2. Keep Pace in Your Field & Exchange Knowledge

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved. 5
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3. Used by Employers to Scout Prospective Hires

3 5 /0 # of Fortune 500 companies with Recruiting Accounts

%
5 7 O #of companies enjoy connecting w/ job seekers via Twitter

(Source: UnderCover Recruiter)

4. Conversation streams can lead to jobs.

Top sources of quality hires

Social professional networks

Employee referral programs

Internet job boards

Source: United States Recruiting Trends 2016,
LinkedIn Talent Solutions

E. Chandlee Bryan, chandlee.bryan@gmail.com

All Rights Reserved.
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A ) g

Cultural fit Industry-related Professional
posts experience

Jobvite: Three out of Four Methods for Best Candidates = Online Visibility

Jobvite Survey: 3 Top Traits of Candidates to Hire

1. Conversational Skills
2. Knowledge of Industry

3. Enthusiasm

(Source: Jobvite Recruiter Nation)

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.
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5. Expand your online presence

8t h in traffic among U.S. websites

Source: Alexa Top Sites in United States, Alexa.com, February 2018
LinkedIn = #12.

Personal Branding > High SEO in Google Search
Complete profile & active presence expands personal visibility

More engagement on Twitter with active users.
Twitter users average 6:26 minutes on site, LinkedIn 5:12 per visit.

SOURCE OF EXTERNAL HIRE
HOW EMPLOYERS HIRE PEOPLE THEY DIDN'T

KNOW BEFORE
REFERRALS
{/ | ’ﬁ/ \_, (Source: CareerXRoads)

79%

OF WORKING THE OTHER 21% ARE
PROFESSIONALS | ACTIVELY SEEKING A
AROUND THE WORLD NEW JOB.

ARE CONSIDERED
PASSIVE CANDIDATES

@/ L=

(Source: UndercoverRecruiter.com)

E. Chandlee Bryan, chandlee.bryan@gmail.com

All Rights Reserved.
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MAKING NEW CONNECTIONS ON TWITTER

Twitter 101 Resources

Using Twitter

Learn the basics to help you make the
most of Twitter

Whether you're new or a seasoned pro, we'll help you make the most
of Twitter. Explore answers to common guestions about Tweeting,
finding interesting stuff on Twitter, using the app, and more.

Help Center: help.twitter.com

mashable.com/guidebook/twitter/

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.
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Click the Follow button (. )
/to receive status updates.

via a status update addressed to
or selecting account
homepage

Messages are visible on your public

stream.

You can send a public message to anyone

stream and to the sender’s Notification

. &
If you Follow an account and they Follow you, you can send Private Messages

” Irina Shamaeva @braingain - Nov 26
!} Important: Custom Headline Search booleanstrings.com/2017/11/26/imp...

custom search
Q 1 3 Qs ]

LinkedIn Smart X-Ray

“tomell johnson™ ("product design”™ OR “product manager™)

(earnell johnson™ OR “johnson at comed™) "product design™ MBA

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.

i (0 B4 sicernds) Soi by Mesvanes -

Adsout 1O resisits (0 32 setonds) Sority  Resevancs -

https://tinyurl.com/li-headline-tip

How this is helpful: A recruiting insider’s tip
on how recruiters search for profiles.

Search bar lets you search inside LinkedIn
headlines of individual users.

If you are seeking to grow your own online
presence —and want to be found

use tips to create a LinkedIn headline that is
easily accessible

2/28/2018
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# Irina Shamaeva @braingain - Nov 26
a Important: Custom Headline Search booleanstrings.com/2017/11/26/imp...

custom search
Q m 3 Q s 4]

How to Engage, Share & Respond

Tweets Following Followers Likes Lists

9,846 6,460 242K 422 22

Reply

Retweet

Like Follow

(Courtesy of Digital Charlotte)

Options: How to Engage

% Irina Sha -
"} nﬁ;h?.aainga:nmaeva =
Important: Custom Headline Search
booleanstrings.com/2017/11/26/imp ...

7:34 PM - 26 Nav 2017

(G251 113 Qs

4 Options to Respond

Reply = She can view in Notifications and Mentions
Retweet = Share content & make comment
Like = Saved but easy to miss.

Message = Only option if account follows you &

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.

Retweet
? - ) . _‘!"’
Reply Like Follow

(Courtesy of Digital Charlotte)

2/28/2018
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Reply to Irina Shamaeva

# Irina Shamaeva @braingain - Nov 26
‘:.‘ Important: Custom Headline Search booleanstrings.com/2017/11/26/imp...

pic.twitter.com/AgloBoEbye

Replying to @braingain

h'hank you; this is an invaluable tool to share with individuals as they build out their

LinkedIn profiles with the goal of being found in search.

H & B ©

BUILDING STRONG DIGITAL FOOTPRINTS

E. Chandlee Bryan, chandlee.bryan@gmail.com

All Rights Reserved.

2/28/2018

12



Strategic Social Media

What’s common sense in real life Do
is common sense on social media.

“
/&)
sree sreenivasan 9

Bsree

} social media consulting: former Chief

= sreai@sree.net

@ New York, NY

No-no's during the social sleuthing process:

e
61%

- Marijuana use
in the last year

19%

Showing off
wealth/big
purchases

So what is a positive sign on social media?
&” Y
51% 48% 35%

Political Rants Spelling/grammar Alcahol
errors consumption

v & 2
16% 12% 7%

Showing too Limited social Posting selfies
much skin presence

Jobvite: Recruiter Nation Report 2017

2/28/2018

E. Chandlee Bryan, chandlee.bryan@gmail.com

All Rights Reserved.
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“The art of presenting your genuine
voice in an accessible, positive,
and professional light.”

The Twitter Job Search Guide

A Framework to
1. Create conversations.

2. Show your personality — but not your
“digital dirt”

3. Be your own pr and booking agent

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved. 14
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* Audience: Define who gets your message
* Intent: Define what you want to convey

* Messaging: Tailor message for audience

Need: Better Early Morning Routine
* Audience: Don’t go public w/ problem
* Intent: Get ideas to fix problem

* Messaging: Tailor message

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved. 15
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A Primer in Conversational Business
The use of messaging apps, speech-based assistants and chatbots to automate
communication and create personalized customer experiences at scale.

ll} 63 % of Facebook users have
ll increased messaging with
businesses over the last year
ian ¥ il
Partners

Mobile app usage has declined
20%, year over year.

Emily Walsh
Gomilymwalsh Emrgiln IPnrtnm

bwestor in growth-stage B2B #5a

companies Geanlanirine, former
consultant (GMck v
[} o fic interested in all things

Georgian Partners certain tech trends change
every aspect of a software business over time

LA ; . : Emily Walsh including business models, product plans, people
@ Townto, Ontad = Vice President and skills, technology platforms, pricing, and
packaging.

Georgian Partners @ GeorgianPrine - Aug 13
fem®  Conversational Business: /

Tweets Following Followers Likes Lists

77 400 293 81 1

Partnors ¥

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.
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Showcasing company mission & research

 Audience: 292 Followers
* Intent: Education

* Messaging: Tailored to organization’s focus

Quality over Quantity

Twests  Following  Followers

81 400 310 85

Tweets Tweets & replies Media

Emily Walsh on b ran d

@emiymualsh Pw  Emily Walsh @erilym b 26 v
Tnvestor in growth-stage B28 #5225 Infos bt craoe ot

Matthew Putman, CEQ

corgianPrinrs Impact Podcast @jonprial and

T e notronics, talk about the uses of #machineleaming

consultant (@ ==) & dancer
(@JuillardSehoal) interested in all things
#tech & Fart

and #artficialintelligence in process management, how manufacturing is evolving
with data and more!

Episode 71: Al and the Future of Manufacturing - G...
Manufacturing hasn't really changed all of that much in
the past 75 years, with one key exceplicn. Today we're
capturing vast amounts of data about every single

@ Toronto, Ontario
& georgianpartnerscom

Joined April 2016 georgianpartners.com

Tweet to Emily Walsh .
ot & v = b |
2 accessipie
" Emily Walsh @emilymualsh « Jan 11 v
Great to see these female-led orgs expanding participation in #AI

jackie snow ® @jackizsnow
Iwrote about some women that will be making moves and setting the
agenda in Al this year technalogyreview.com/s/609637/the-a...

Q s = s )

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.
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r Ponsd Trivisvavet ©F Trivisy 2016 A4
b Great to visit @gilidinl together with Jelf Rowe, several excting high yield Golden

Harvest com hybrids

& challenges to #oodsecurity..a challenges that

grows by the year. Follow #WFD201E to leam more.

«there will be about

9.7 billion

people on Earth

In the year

2050...

-~ o &
.‘w

2/28/2018

Haerison Jobe Sharrizontjobe - Nov 30 -

,E Check out the new podeast T been weeking on with a few of my beschaosl
friemds at Comell! First guest i econamics Professor Robert M. Frank. Subscribe
here: spple.co/220P15C | More info at PresentYaluePodcast.com

PRESENT

VALUE

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.

Harrison Jobe
@harrisonfjobe

mComellMBA candidate (2019). Formerty
of @NYTimes & @NPR. Alumnus @UNC
& @EpiscopalHs. EP of
PresentValuePodcast.com.

18
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/ Tips to Generate Great Content

1. Use #hashtags to join conversations and also
increase visibility of your tweets.

2. Share information on your field of interest,
trends or news that makes you lean forward.

3. If you don’t have something to say, share the
thoughts of someone else.

/ Tips to Generate Great Content

4. Ask for help, but don’t lead with a need.

5. Invite people to join you on or offline for conversation.

6. Don’t be shy when sharing your job interests.

7. Avoid going negative — share what you can see with the
naked eye.

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved. 19
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Creating a Strong Personal Brand

* 160 characters for bio. Build profile bio with
keywords in your field, job, and industry

* |dentify relevant keywords

* After you have posted and retweeted 10+
relevant tweets, follow others and start to
share content

Georgia Maloney

Vu Frangois Dot Harrison Jobe
@vufrancois Local food eater & #climate champion. @harrisonfjobe
. Love 80's power ballads.
Cornell Tech MBA Candidate | Product @ComellUComm & @CornelMBA @CornellIMBA candidate (2019). Formerly
Designer | Aspiring Product Manager | alumna. #CSR @MMC Global. Board of @NYTimes & @NPR. Alumnus @UNC
NYC By Way of Dallas | "I like things that member @CityGrowersNYC. Views my & @EpiscopalHS. EP of
change my perspective.” own. PresentValuePodcast.com.
Bio Link > Portfolio Integrated Personal & Professional Knowledge & Sector Experience

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.
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Cissoko Mamady Elsa Yan
Ponsi Trivisvavet Qoo @moreelsayan
@P_Trivisvavet Cissoko Mamady #Author-#Strategy

Management Consultant @PwCAdvisory

Consultant-#Human Resources #HR- . L.
Passionate about global agriculture; #lapan #SocialMedia-#Management on | #Analytics | #Digital I#(;X l
serving as Chief Operating Officer, Indigo Consultant Education Johnson@Cornell #Customer and other fun things.
Ag. (lvy League) @Cornell mba. Views are mine
Mission Focused | Bilingual Tweets Int’l (Japan) | Ivy Explanation Specialty Areas | Disclaimer

Optimizing Your Search

FINDING PEOPLE, OPPORTUNITIES & COMMUNITIES

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.
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Twitter Advanced Search

-> Follow Hashtags or Search by Keywords o

Advanced search

search.twitter.com oo e

Twitter Advanced Search - find rRecruiters
Advanced Search . recmitrnle[ —

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.

2/28/2018
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#tHashtags: Discussion threads

#Hashtag

The # symbol, called a hashtag, is
used to mark keywords or topics in
a Tweet.

Hashtags were created by Twitter
to categorize messages — and
group conversations.

Using Twitter to Find Conversations

* Check out Twitter’s Advanced Search Engine

* Use #thashtags for your field, industry and
location

e Use search to find company accounts, people
to follow and engage

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved. 23
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Subscribe, Get Listed or Create — Only See Tweets from those Listed

You can see lists users are subscribe to under their profile

Tweets Following Followers Likes Lists

4,296 5,486 6,711 1,447 41

Students & Alumni . List members Account Limit:
. 1,000 Lists
Members  Subscribers - Jured Johrson @ICHIohnson Follow H ’ .
e 5 Up to 500 Users/List
RJ Prince @R Prince?7
@ Fly-fisher & aspiring gambler, Buffalo native,
Twelts : Mike Annunaziata @ounsds
List members 3 Co-Founder & CEO | Partner
/i previously investing
ik > endowment, alum
rajiv i@ rajivthokom
Recently added members 0

* Johnson Students & Alumni List
222 Members| 12 Subscribers

 Cornell on Twitter
101 Members| 66 Subscribers

* Recommended: See what lists others are on
& subscribe (or start your own)

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.

2/28/2018

24



Strategic Social Media 2/28/2018

Adapt to Fit Your Needs

CUSTOMIZING HOW YOU USE TWITTER

4 Ways Twitter Can Fit Your Needs

Job leads

Make new connections in areas of interest

Communicate and grow your network,
knowledge & expertise

4. Optimize your online presence

E. Chandlee Bryan, chandlee.bryan@gmail.com

All Rights Reserved. 25
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In Sum...

Twitter is user defined. (You set the tone.)
Search like a detective to find what you need.
Adapt Twitter to suit your own needs.

Act as interested as you are interesting for SUCCESS.

For More Information

Chandlee Bryan, M.Ed.

Career Coach & Resume Writer
Co-Author, The Twitter Job Search Guide
linkedin.com/in/chandleebryan

@chandlee

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved. 26
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Bonus Tools

ADDITIONAL TIPS

Understanding Search (or How People Find You)
Boolean Operators

AND
KEYWORDS, NO RESULTS BOTH TERMS
jobs (marketing sales) SPACES

OR
ALL CAPS MORE RESULTS, EITHER TERM
jobs (marketing OR sales)
NOT
. . . . -nospaces EXCLUDES RESULTS

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved. 27
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Understanding Search (How to Get Better Results)

Boolean Modifiers

QUOTATIONS “phrase” “B.A. in Neuroscience” RESULTS WITH EXACT PHRASE
“Neuro Marketing”

PARENTH ESES (marketing or neuromarketing) CLEARER SEARCH (used as part of search string)

Google Search Commands (allows you to search inside sites)

COMMAND EXAMPLE YIELDS

site:DomainName.Ext site:twitter.com RESULTS INSIDE TWITTER
inurl: Inurl:consulting KEYWORD IN WEB ADDRESS
Intitle: Intitle:resume WORD IN WEBPAGE TITLE

Google Boolean Search - find Recruiters

Google  sitewitier com (OceanSpray” OR "Ocean Spray’) (recruting OR recruiter OR ts n

Did you mean: site:twitter.com ("Ocean Spray” OR "Ocean Spray”)
(recruiting OR recrulter OR talent)

Counney Reun on Twitter. "Ocean Spruy is looklng for a Human .. E 183 &7 3
Feb 3, 2015 - Goman Spray Crariaeri Racruite inL PP
Fuceay s I‘ o . e Tweets  Tweets & replies Wedia
praypebe. Jomed Septemter 2013 © 2016 Twitler, About - Help Courtney Reun
ar
Courtney Reun on Twitter: "Learn mare about a rewarding career at ... O Sprey Cranbesnes Recser i Eounsey Reun "
— Lok, MAA ey [ Learn more about a rewarding career at

Ocean Spray Cranberies Recruites in la‘c e, MA #oceansprayii Soceansprayjobs. Joned [
Saptember 2013 © 2016 Twitter. About - Help - Terms - Privacy

Ocean Spray at oceansprayjobs.com.

Alice on Twitter: “Check out this WW“‘WN lﬂln Ocean Spray’s ... bt bty Foceansprayjobs-Roceanspraylife
s i co @0OceanSprayCoop

Amu Halp - Tarms - Privacy - Coskies + Ads info. Cisemins

Coun.nay Reun on Twitter: “Want to lead Ocean Spray's envirenmental ...
D -

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.
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< AND PASTE JOB DESCRIPTION

T&g(:l’t)\/\/d Create oo tagcloud — NTO TAGCROWD.COM
Blog Help

MAKE A LIST OF REQUIREMENTS
VISUALIZE!

Contact Patrons of TagCrowd

TWEETS & IN LINKEDIN PROFILE

Paste Text Web Page URL Upload File

Paste text to be visualized:

plain text, 500 kilobyts max

Advertising, Media

The Associate Director of Major Events
Office of President

associate

[ »
0
=]
=
=
=
=
0
(s}
o
=]
-

Visualize!

AL il e TO BE FOUND, INCLUDE KEYWORDS IN BIO

contnt ceaton design director events
wiing. . higher leadership ... Major
Spescoumng management

Find Hashtag/Discussion Threads - Twubs

HASHTAG DIRECTORY

#EXPLORE —

. #sustainability

Add Your Hashtag

POST MESSACE TO #SUSTAINABILITY
BY LETTER v e IJRLMNOPORS VWEKY] SEARCH

BY CATECORY  Evenl Organezation Topie

TWUEBS

Follow Hashtags. YEOE

Discover Conversations.
A
ey

# sustainability

s will el Bhem fo ik

2/28/2018
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Participate

* Find and contribute to conversations in your industry
e Search discussion topics

* Follow, share & retweet conferences, meetings

& industry news
‘ - #HASHTAGS
|

Find Jobs w/ #Hashtags Used by Employers

Most Common Fortune 500 Hashtags

#job OR #jobs or Brandad (#GEib)
et o searchin (8583

typeofjob (example: #operations, #sales) Generic (aMonday)
Type of jab {#SupplyChain)

Location (example: #Denver) Locaton (#Giendole)
Topiskreniop (#1WD2015)

Event specific (example: #conference) Eventspecic (4sbuxmigio15)

Targeted demographic (Sveterans) Ed

Career advice (#GettingHired) [

0% 10% 20% 30% 40% 0%
Percent of sample

E. Chandlee Bryan, chandlee.bryan@gmail.com
All Rights Reserved.
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