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The Stats: What Really Works?

Networking/Relationships

Social Media

Job Boards

Executive Search/Agencies

Civil Service

Human Resources / Randomly Sending Out Resume

Personal contacts, blind contacts, 

professional associations, former business 

associates, professors, student clubs, 

undergrad alumni associations, personal 

affiliations and groups

LinkedIn (notice what’s missing from this 

one-item list)  

Newspapers, internet classified ads, 

professional publication job boards, 

company job boards

Executive recruiters, employment agencies

State employment service offices, Federal Gov

(US Office of Personnel Mgmt), labor unions

>1% probability for success

Networking/Relationships=Personal contacts, blind contacts, professional 
associations, former business associates, professors, student clubs, undergrad 
alumni associations, personal affiliations and groups

Social Media=LinkedIn (notice what’s missing from this one-item list)

Job Boards=Newspapers, internet classified ads,professional publication job 
boards, company job boards
Executive Search/Agencies=Executive recruiters, employment agencies

Civil Service=State employment service offices, Federal Gov  (US Office of Personnel Mgmt), labor unions

Human Resources / Randomly Sending Out Resume= less than 1 percent probability for success
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From the Other Side of the Desk



5 Johnson   |   Cornell SC Johnson College of Business  

Cornell/SC Johnson Graduate School of Management

Some Thoughts About Resumes 
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Some Thoughts About Resumes

• How important are resumes in general (or…will my resume get 

me a job)?  

• Does “I have sent so many resumes out…” indicate a productive 

search?  

• Do I send out resumes with everything I email regarding search?  

• When SHOULD I send out resumes?  

• Proactive vs. Reactive. 

The Official Ellis Chase Rant
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Some Thoughts About Resumes

Experienced Hire Resume Format
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Thoughts About LinkedIn

Users

480 Million

members

Countries

Over 200 

Countries

Outside of U.S.

70% of Total 

Members

Recruiters

94% of 

Recruiters

Why so Important
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Research Opportunities 

Thoughts About LinkedIn

• Look at profiles of people in your targeted areas.

• Join groups of interest.  (More reasons for this coming up later.)

• Follow people and organizations in your targeted areas.  

• A good source of salary information - www.linkedin/salary

• Look at job postings regularly, whether or not you’re in transition 

mode.

www.linkedin/salary
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Thoughts About LinkedIn

NO.

Use Your Resume?
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Some Thoughts About LinkedIn

Unprofessional. Unprofessional.Unprofessional.

Unprofessional. Unprofessional. Unprofessional.

Profile Photo



12 Johnson   |   Cornell SC Johnson College of Business  

Cornell/SC Johnson Graduate School of Management

LI is Part of Your Network

• Join groups, and 

engage

• Comment on threads 

(check your feed!)

• Share interesting, 

relevant content
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Who Uses Social Media in Recruiting?  (Almost everyone.)  

Be AwareBe Aware 

46 percent of people search names of business associates or 
colleagues on the Internet before meeting them.

93 percent of recruiters use search engines to learn about 
candidates

58 percent of recruiters 
report that they have 
eliminated candidates 
based on information they 
found online



14 Johnson   |   Cornell SC Johnson College of Business  

Cornell/SC Johnson Graduate School of Management

The Pitch Essential for Your Career

Building Your Pitch

Assessment & Research

(Targeting)

Marketing Yourself

(Resume, LinkedIn, Pitch)

Networking

(Outreach, due diligence)



15 Johnson   |   Cornell SC Johnson College of Business  

Cornell/SC Johnson Graduate School of Management

The Pitch: Essential for Your Career

Developing Your Pitch 

1. Label/positioning statement
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The Pitch: Essential for Your Career

Developing Your Pitch 

1. Label/positioning statement

2. Two or three skills/experiences 
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The Pitch: Essential for Your Career

Developing Your Pitch 

1. Label/positioning statement

2. Two or three skills/experiences 

3. Unique selling proposition
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The Pitch: Essential for Your Career

Developing Your Pitch 

1. Label/positioning statement

2. Two or three skills/experiences 

3. Unique selling proposition

4. Settings/history
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The Pitch: Essential for Your Career

Developing Your Pitch 

1. Label/positioning statement

2. Two or three skills/experiences 

3. Unique selling proposition

4. Settings/history

5. Summation
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The Pitch: Essential for Your Career

Developing Your Pitch

Resume

Summary

Cover 

Letters

First 90 

Days

Interviews

Networking

Pitch
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Q&A / Additional Resources

Available in 

print and e-

book formats on 

Amazon 

Check out ellischase.com, “resources” section, for 

materials on resumes (and examples), negotiating, personal 

branding, communications skills, and more.

Check out ellischase.com, “resources” section, for materials on resumes (and examples), 
negotiating, personal branding, communications skills, and more. 

http://ellischase.com/
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Q&A / Additional Resources
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Q&A / Additional Resources

Virtual Advisor: The Two Minute Pitch
http://bit.ly/2FZ1vIw (Available at ellischase.com, Videos page.)

http://bit.ly/2FZ1vIw
http://ellischase.com/
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Coming Attractions/ Webinars!

• Social Intelligence for Career 
Mobility:  Communicating with 
Impact
Thursday, April 11, 8-9 pm ET

• The Art of Salary Negotiations 
and Reviews
Monday, April 15, 12-1 pm ET

• Career Transition in the Next 
Phase of Your Career:  The 
30,000-Foot View
Thursday, April 18, 8-9 pm ET
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